
TIKTOK 
MARKETING 
for
BRANDS  
A step-by-step marketing guide that covers 
everything you should know about this fast-
growing platform
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Dear reader, 

TikTok might be a new player in the social media field, but it comes with incredible growth. 
Almost all the Z Generation will tell you that TikTok is the best platform ever.

Undoubtedly, this video-sharing platform is the fastest growing at the moment. It allows 
anyone to create short videos, add some funny music, play with filters, and upload unique 
content.

Companies that want to engage with their audience at a deeper level and need to get the 
attention of Gen Z users should start thinking of a TikTok strategy right now.

Even if you don't mainly focus on this target market, you should know that the average age 
of the TikTok fan is continually growing by the month. 

You might be surprised to discover tons of CEOs, business owners, and managers spending 
hours on this platform.

To gain success with this platform, you need to understand that it's not an overnight 
adventure, it takes time and practice.

That’s why I’ve decided to create this complete guide TikTok Marketing for Brands.

In the next chapters, you'll discover:

• How can brands use TikTok marketing to grow awareness

• How to create a successful TikTok video

• Why TikTok metrics are important

• Tips to unlock the power of TikTok for your brand

• The answers to the most common TikTok questions out there

I hope you find value in the next chapters and feel free to send any questions or feedback, 
directly to me at maria@socialinsider.io. 

Enjoy,      

Maria 
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Matt Navarra 
SOCIAL MEDIA CONSULTANT

If you want to capture the attention of 
Gen Z and Millenials, and you have the 
resources to produce great authentic 
and snackable video content, TikTok 
should be high on your list of social 
platforms to do more in 2020.
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the Platform

TikTok has experienced a surprising boost around the globe in a short period, and it is mostly 
used by people under 24 years old or as you might know, Generation Z.

Did you know that the app was first launched in late 2016 in China, and was named Douyin? 

People around the globe are now joining, and it managed to become the 9th most used 
social media app in the world in just a few years, which says a lot about its future.

If you’ve wondered what it is and how it works, well, TikTok is a video streaming and 
sharing app that allows users to create funny videos on different topics. Videos can be 
15 or 60 seconds long, but not more than that.

All these videos can be jazzed up with music, filters, and special effects. 

Now that you know what TikTok stands for, it’s time to learn how to use it.

Continue reading and discover everything a marketer should know about TikTok in 2020.

• How to create a TikTok account

• How to link your Instagram and YouTube account to your TikTok profile

• How to make your account private

• How to create short videos with a catch

• How to upload a video

• How to start a duet 

• How to access analytics

• How to switch to a Pro account

• How to delete a video

• How to delete your account
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First, you have to download the app from Google Play or App Store, then follow these steps:

1. Tap the profile icon in the bottom right corner, and a sign-up form will appear.

2. Select your sign-up option: Facebook, Instagram, Twitter, or Google account, or you can 
sign up with your phone or email.

3. If you are registering with an existing social media account, TikTok will use your name 
and profile photo (you can change it later)

4. Enter your birthday. This is an essential step because TikTok requires users to be at 
least 13 years old. If you’re below 18, you must ask for help from an adult.

5. Enter your phone number or your email.

6. TikTok will automatically give you a user name; you can change that username once 
every 30 days.

Note! You can add your Instagram profile and YouTube account.

Here's how you can add your Instagram profile to your TikTok account:

1. Click "Edit Profile"

2. Click "Add Instagram to your profile"

3. TikTok will ask if you want to save your Login info
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2. How to make your account private

If you decide you want to narrow down your audience for a while, you can make your 
account private quickly.

1. Go to your profile page

2. Select the three-dot icon located in the top-right corner

3. Select "Privacy and safety" 

4. Switch to the Private account.
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To create a video, tap on the central button with the “Plus” sign. You’ll be able to record 
15 or 60 seconds video, with a lot of features.

After you record the video, it’s time to edit it: add text, music, special effects or stickers.

TikTok provides many special effects with the help of AI. Because there are so many options 
and you can quickly lose the preferred one, TikTok lets you bookmark the ones you like the 
most.
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If you want to add music to your video, record your TikTok video as you usually would, and 
then tap "Sounds" from the bottom-left corner of your screen.

You can select a song from a comprehensive list of songs if you have a favorite one you can 
even add it to favorites. This will save you time next time you want to edit a video.

Before publishing your video, make sure you add hashtags and a short description. Short 
because the description is going to appear over your video. 

You can select a cover for your video and tag friends. You can also choose who can view 
your video (you can make it public or private), allow comments or not, allow duet, and 
save your video automatically on your device.  

You can publish your video right now, or if you don't have time to edit, you can save it as a 
Draft and come back later.
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Christina Garnett 
DIGITAL STRATEGIST

While other platforms inspire users only 
to show their successes or "perfect life," 
TikTok thrives on the human element.

 It's a space for letting your true self be 
seen.
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3. How to upload a video

Don't have time to record a new TikTok video? You can create a TikTok post using older 
footage of yourself that's saved on your device. 

You can select a song from a comprehensive list of songs if you have a favorite one you can 
even add it to favorites. This will save you time next time you want to edit a video.

• Open TikTok.

• Tap the Uploads button on the Camera Screen.

• Select what you want to post from your phone.

• You'll have the option to trim it, adjust its length, rotate it, etc.

• Press Next when you are done.

• You'll see a preview screen where you can add sounds, more effects, text, and stickers.

• Press Next when your content is ready.

4. How to start a duet

One of the most compelling features is to do a Duet. This means two users 
who follow each other can make a common video.

To do this, the first user creates and posts a video, and then the second 
one selects the three-dot icon or the arrow from the bottom right of 
the video and presses "Start the duet now."
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5. How to access analytics

The first thing you should do if you want to have access to your TikTok analytics is to switch 
to a Pro account.

It is a straightforward method, and it's free. Like you are switching to an Instagram business 
account.

These are the steps you should follow:

• Go to your profile.

• Go to Settings and click the Manage My Account option.

• Click Switch to Pro Account.

• Select a featured category for your account: public figure, music/dance, personal blog, 
education, media, entertainment, sports, etc.

• Add your phone number: you'll receive a verification code.

Now it’s time to access analytics.

1. Go to your profile

2. Tap the 3 lines in the right corner

3. Select "Analytics"
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You can also access TikTok analytics from the desktop, following these steps:

1. Go to www.tiktok.com

2. Log in to your profile

3. Under your photo - click "View analytics"

From your desktop, you can download a CSV file with your metrics 
(for the last 7 days).
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6. How to delete a video

Want to delete a TikTok video? Follow these steps:

1. Open the video you want to delete 

2. Select the three dots

3. Click "Delete”

Before deleting your video, TikTok will ask if you are sure you want to remove it. You can 
change your mind and press "Cancel."

7. How to delete your account

If you don't want to be a TikTok user anymore, you can delete your account anytime, in only a 
few minutes.

Note! Once you make this step, you won't be able to recover your account.

Now that you are aware of this, here's how to delete your TikTok account.
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1. Open TikTok

2. Go to your profile

3. Tap the three dots in the top-right corner of the screen.

4. Tap "Manage My Account"

5. Click "Delete account."

6. You’ll be asked to add your password if you logged in with another social media account, 
or a verification code if you logged in with your phone number.

7. Done! Your TikTok account was deleted.

In this first chapter, I've gathered the answers to the most common TikTok questions, 
with the purpose to help you better understand this platform and use it properly. 
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the power of TikTok for your 
brand
In 2020, staying ahead of the curve has become mandatory for companies that want to 
expand without investing a tremendous amount of money. 

Digitization and online marketing have become a must for any company that wants to 
connect to a deeper level.

As a growing number of people are turning to work from the comfort of their homes, the 
need for unique, shareable content online has skyrocketed — one of the platforms that have 
had a lot to win from this is TikTok. 

Labeled as the world's fastest-growing social media platform, TikTok has transformed social 
media marketing into a battlefield. Companies who had no presence on other social media 
platforms entered TikTok and managed to gather quite a following.

If in 2019, TikTok was the 4th most popular iPhone app on the globe and the 2nd most 
downloaded app, in 2020, it is poised to become the number one. It already has over 1 billion 
users in India and China, plus millions of others in Europe, the United States, and Canada.

As this platform continues to grow aggressively, marketers need to consider new ways to 
integrate it into their marketing strategy. 

If you want to boost your brand awareness, outsmart your competitors, and get more 
customers quickly, it becomes imperative to know how to unlock the absolute power of 
TikTok

To help you out, I've put together a few top smart tips that work flawlessly for 
businesses of all sizes. Whatever your industry or niche, capitalizing on the sheer power 
of TikTok is imperative for success.

Without further ado, let's start looking at some practical ways to capitalize on the power of 
this app.
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Even if this might seem like a no-brainer, many companies are making the mistake of just 
being on TikTok without actually having a strategy planned out. It would help if you were 
100% sure that you are on this platform with a purpose in mind.

Before taking a leap and choosing your marketing goal, you should first observe what people 
are doing on TikTok and what your competition is up to. 

TikTok is no different than Snapchat and Twitter when they just started. People used to go 
with the flow instead of creating their unique content. 

When it comes to defining your purpose and goals on TikTok, you want to ensure they 
are both viable and in accord with your company's digital marketing goals. 

Are you interested in generating leads for your business, or do you only want to test the 
waters? Do you need to boost your brand awareness or build a strong community around 
your brand?

The goals you start with will dictate your actions on this platform. For instance, 
if you only want to use this platform to grow your brand's reach and make your 
prospects fall in love with your company, you won't care about conversions, so 
you'll be more relaxed when posting. 

Conversely, if all you care about is conversions, you'll do your best to create 
content that will ultimately drive people to your landing page and into your 
marketing funnel.
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Alex Khan 
SOCIAL MEDIA  & LIVE VIDEO COACH

TikTok gives you the biggest organic 
reach if you understand how to use 
short-form video combined with short 
text layers and spiced up with the right 
music.
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Of course, when looking at your goals, it's also essential to factor in your audience. Do you 
target mainly people between 13 and 35 years? Then you should be on TikTok for conversions. 
Z Generation is avid for TikTok content, and they'll fall in love with brands that can spike their 
interest on this platform.

On the other hand, if your audience is mainly people over 40, you should probably think of 
using TikTok to reinforce your brand's message and spike brand awareness. Not many Gen X 
consumers will convert on this platform.

What I recommend you to do is to spend some time looking around at the videos people 
create on this platform.

Study your competition and try to see what their approach is. Once you start to make 
a few notes on how successful brands are using TikTok, you'll be able to define your 
TikTok marketing goals accurately and you'll be able to attain them.

• Optimize your profile on this platform  

Of course, when looking at your goals, it's also essential to factor in your audience. Do you 
target mainly people between 13 and 35 years? Then you should be on TikTok for conversions. 
Z Generation is avid for TikTok content, and they'll fall in love with brands that can spike their 
interest on this platform.

In 2020, there are three main ways you can use TikTok to grow your brand and reach new 
prospects:

1. Work with influencers to spread your content at a larger scale

2. Use TikTok's advertising options to reach people quicker

3. Create your channel and upload relevant videos

You want to start with the free option, which is to get your TikTok channel up and running. 

How can you practically optimize your profile on TikTok? 

Start by choosing a suitable profile picture. The picture is the first impression your 
profile visitors will get about you, so it must represent your brand and speak for itself. The 
image should be uniform with your brand and should include all the visual markers of your 
company.

A great idea is to use the same photo you have on Facebook, LinkedIn page, or 
Instagram profile. That will make people recognize you more naturally, so they 
will know exactly who you are. 

Next, write a compelling bio about your company. You can take it from another 
social platform and add some keywords related to videos.
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• Use the right tone of voice  

Another powerful thing you can do to unlock the sheer power of TikTok for your brand 
quickly is to use the correct tone of voice. 

Remember, TikTok is a highly personalized platform, so you need to create content that 
caters to your audience's specific needs. Just posting a random video won't help you achieve 
much. On the contrary, might stop you dead in your tracks, preventing you from fully 
capitalizing on the power of this platform.

Most influencers and content creators on this platform are well aware of what TikTok users 
want. They know that their audience does not dig corporate stuff and hate marketing. You'll 
need to follow in their footsteps and stay away from showing your “corporate face”. 

Be authentic and speak to your audience in their voice. Do not be afraid to get creative, 
go crazy, and use slang. Teens love that, and they'll give you a big push to become viral.

• Create amazing content that your followers will love

This is where the fun begins. To better know how to design winning content, it is 
essential to understand what is so unique about content on TikTok. First, you 
should know that the content on this platform is between 15 and 60 seconds in 
length. 

Your content on TikTok should have a straightforward aim: to offer 
instant gratification to the end-user. 
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Brian Fanzo 
INSPIRATIONAL KEYNOTE SPEAKER

TikTok is bringing people together 
more than any other platform by simply 
making the content shareable and by 
encouraging people to be vulnerable 
and creative.
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If you're thinking of a boring video where you present your staff in less than a minute, think 
again. It won't work. It is mandatory to create content tailored to your users' needs.

So how can you create content for this platform that your users will love?

Create your own branded hashtag challenge: just as with any other social media platforms 
out there, such as Twitter, Facebook or Instagram, hashtags are quite big on TikTok. 

Millions of users of this platform are using hashtags regularly to search for funny videos 
or find out new trends. However, hashtag challenges represent something unique to this 
platform.

With hashtag challenges, famous brands have managed to reach millions and inspire them 
to take a specific action.  

Here are some examples:

• BMW - #THE1Challenge

Using the hashtag #THE1Challenge, BMW asked several influencers to create engaging 
videos of them dancing in and around the new cars.

• Guess - #InMyDenim Challenge

The famous fashion brand, Guess, asked their followers to show off their best Guess denim 
looks with the hashtag #InMyDenim. Guess who was the USA's first brand to publish a 
marketing campaign as an official partner with TikTok.

• Samsung - #GalaxyA Challenge

To mark the launch of its Galaxy A smartphone, Samsung utilized TikTok to create a hashtag 
challenge that would make users play with the platform's transition effects and create 
original and unique content.

Share an educational video: whether you're a doctor, teacher, marketer or you have 
valuable experience in a particular field, you can boost your TikTok following by merely 
sharing some unique tips and helping your target niche gain some precious knowledge.

If your company has just released an amazing tool that can make the lives of your customers 
easier, you should create some presentation videos to showcase its powerful functionalities. 
Entice your prospects to try your tool and entertain them with a funny spin on its features.

Create a tutorial: you can also design a smart tutorial to show your prospects how they can 
fix a particular issue they have. 

Tutorials of all types are working amazing nowadays, on all social platforms. TikTok 
is no different from the rest. It just needs a unique spin and a more personal and 
interactive approach.
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For example, there are thousands of cooking tutorials on TikTok that show people how to 
prepare the most delicious food. If you have a restaurant or a delivery company, these types 
of tutorials work, especially as a growing number of people begin to cook from the comfort 
of their homes during the lockdown.

Regardless of your brand, find a way to bring your products and services to life 
by offering bespoke tutorials, useful educational videos, and an enticing hashtag 
challenge.

• Select the right song

It has been over one year since TikTok has been labeled the world's top music discovery 
platform. On this platform, songs play a crucial role, as the song goes along with the video to 
create an unforgettable experience. 

Because sound is so essential for TikTok users, you need to offer it the importance it deserves 
to spike your conversion rate dramatically. 

Selecting the right song is vital if you plan on grabbing your viewers' attention and 
ensure that they are engaging with your content.

Songs with catchy, memorable lyrics that integrate flawlessly into a video make your 
video go viral sooner than you've expected. 

Perform your research to determine what type of song would better suit your marketing 
videos on TikTok and do not be afraid to get creative. Maybe you'll be able to start a trend all 
by yourself.

• Cross-promote your videos on other social media accounts

Lastly, you can unlock the absolute power of TikTok for your business by merely promoting 
it on other platforms. If you already have, let's say, a well-established profile with excellent 
visibility on Instagram, it's time to give your TikTok profile a boost by promoting it on 
Instagram feed or Story.

After you publish a TikTok video, it will be automatically saved on your phone. You can share 
that video on Instagram, Facebook, Twitter or any other social media platform and let your 
followers know that they can find you on TikTok as well.

You can even send videos as part of your marketing efforts, either via email or 
as follow-up messages to potential customers. Because they are short and do 
not take lots of space, you can easily integrate your TikTok videos into PDF 
presentations or any other marketing materials.
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As a takeaway of this second chapter, if you want to integrate TikTok into your daily 
marketing strategy and fully leverage this platform's power, make sure you follow these easy 
but necessary steps:

• Define your marketing goals and purpose on this platform

• Optimize your profile

• Use the right tone of voice

• Create fantastic content that your followers will love

• Choose the right songs for your videos 

• Promote your TikTok profile everywhere
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Dorien Morin-van Dam 
DIGITAL  STRATEGIST & CONSULTANT

Marketers should be aware of TikTok, 
just like any other fast-growing social 
media platform; they should be familiar 
with its function, uses, and growth, as 
well as a potential use for clients.
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TikTok Ads that convert

It's essential to know the platform and how it works before starting a marketing strategy 
using Ads, so if you skipped chapter 1, please read it.

Now that you know what TikTok is and how it works, let's discover how you can create TikTok 
Ads that truly convert.

At the moment (July 2020), this app has over 800 million active users, with an increase of 
over 120 million users since the Fall of 2018. The app has seen a surge in downloads in the 
previous months, as billions of people found themselves quarantined.

While using TikTok as an organic medium to grow your business is extremely smart, you can 
also use it for advertising your company. 

You can quickly begin a challenge and upload your videos to engage with your fans and 
benefit on this app's perks.  

Advertising on this platform is the next big thing.

To help you out, I've put together a step-by-step process. This includes creating the ad 
account, campaign, ad group, and performing analytics. 

I'm also offering you five unique tips on how to develop TikTok ads that genuinely convert. 

Main reasons you should advertise on TikTok

The main reason is that the platform has over 800 million active users who are engaging 
quite a lot with the platform: best of all, this number is continually growing. 

Then, the competition is still low, so you get results without breaking the bank. Also, if you 
want to reach Gen Z customers, this is the perfect medium to advertise.

Advertising steps on TikTok 

• Step 1. Create your own Ad account 

If you've advertised on Facebook or LinkedIn before, you'll notice that TikTok uses a 
similar advertising system. You have an ad account, then one or more campaigns, 
followed by ad groups and ads.

Understanding how your campaigns are structured will enable you to create 
better ads and reach your audience much easier.
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To create a TikTok Ad account, follow the steps:

• Go to https://ads.tiktok.com/

• Click "Create an Ad"

• Select your billing country/region and type of account: "Business" or "Individual."

• Click "Next." 

Continue to follow the next step based on your account type.

For "individual" accounts - fill in the required information and click "Make a Reservation".

In some regions, individual accounts will need to be set up by an account manager. An 
account manager will contact you as soon as possible.

For "business" accounts:

1. Fill in email or phone number, create a password, get verification code, and agree to 
terms

2. Click on "Sign Up"

3. Fill in your account details and agree to terms

4. Click on "Register"
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Because TikTok advertising is still new in some markets, you might have to wait up to 48 
hours until a TikTok ads manager verifies your account. Once they check it, you'll be able to 
access your dashboard and start setting up your first advertising campaign.

• Step 2. Look at the Ad options available 

This platform offers multiple options for you to reach your target audience. You can choose 
between in-feed videos, hashtags challenge, brand takeover, branded AR content, and 
ultimately the custom influencer package.

The in-feed videos are essential advertising options, enabling your ads to appear on native 
videos on the platform. However, the brand takeover allows your ads to fill the screen of a 
users' phone or tablet, then turn into a standard in-feed video ad.

The hashtag challenges make your ad appear on the Discovery page, enticing users to 
participate in your challenge. If you create a unique challenge, you might get a clear edge 
over your competition.

Next, the branded AR enables your ad to appear as branded stickers, lenses, or any other 
2D, 3D, or AR content that TikTok users usually consume. Lastly, the custom influencer 
package makes your ad appear as promoted by an influencer on the platform.

This last option is lovely and can dramatically boost your brand awareness. 
However, it's also the most expensive.

As you can notice, the advertising options available on this platform 
are unique compared to what Facebook, LinkedIn or any other social 
network has to offer.
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• Step 3.  Create your first TikTok Campaign

This is the most straightforward step out of all listed above. Now that you have successfully 
created an ad account and know the types of ad options available to you, the next step is to 
create a campaign.

In the dashboard, go to the "Campaign" tab at the top, hit the "Create" button, and 
choose your objective. 

One huge disadvantage is that you cannot have a budget lower than $500, on both the daily 
and total budget. On Facebook and other platforms, you can spend under $10 a day or over a 
few days. On TikTok, you have to spend more than $500.

• Step 4.  Create the Ad Group

While at the campaign level, you can define your main objective and choose the budget, 
the ad group allows you to select your target audience, ad placement, budget, and 
schedule. 

You can choose from automatic placement or manually select your placement.

For automatic placement, your ad might appear on the partner apps of TikTok, such as Babe 
in Indonesia, TopBuzz in the US, BuzzVideo in Japan, or the News Republic all around the 
globe.

In terms of audience, you can create your audience based on devices used, 
demographics, and interests. You can also add your custom audiences to the mix. 

For instance, you can use the pixel on your site to pull the data of your site visitors and create 
a custom audience based on people who interacted with your on-site content, app and  
others. You can also create an audience based on your customers' contact details.

Once you have selected your audience, it is time to enter the budget and the schedule 
info. The bidding optimization works similarly to Facebook's bidding. The higher you offer, 
the more chances you have to be displayed over your competitors. Of course, if the 
competition is slim, you shouldn't probably waste your budget on high bids.

Lastly, you can choose an accelerated delivery type instead of a standard. This will ensure 
that you get quick results as soon as possible.

• Step 5.  Create your Ads

Once you have configured your ad groups, it's time to get creative. Your ads are the 
ones being displayed to your audience. You can choose between photo and video.

The great thing about TikTok is that they're offering a wide range of creative tools 
to design your content. These include a landing page to video, video creation 
kit, the Ad Studio, and a smart video soundtrack.
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Create your ad and use the preview tool to see how it looks on different devices. Do not 
forget to choose a strong call-to-action and a powerful, compelling message.

If you are creating an ad takeover or in-display ad, remember to upload high-res images, 
because you want your target users to see all the details of your images. Also, use only one 
strong CTA instead of more, since you don't want to confuse your prospects.

Be aware that TikTok only lets you use a maximum of 80 words to describe your 
product, service, or brand. If you need to use more than that, try using the Video Creation 
Kit and incorporate your message into a neat video.

• Step 6.  Analyze your campaign

Analytics plays an essential role in determining if your efforts on TikTok have been useful. 
Once your campaign begins to run, you can monitor its performance in the Ads 
Dashboard. You can use certain filters to drill down on specific KPIs and determine how 
your ads are performing based on specific metrics and dimensions.

For instance, you can look at audience demographics, ad creative, placement, device type, 
clicks, trends, and more.

Now let’s discover three powerful tips that will help you create TikTok Ads 

that convert. 

A powerful TikTok strategy should always include certain mandatory elements. To help you 
out, I've put together a list with 3 powerful tips you can use to create the best possible TikTok 
ads.

1. Discover trending content - The Discover page is your best ally in this venture. Browse 
it regularly to discover trending content and the advertisers that are running Hashtag 
Challenge campaigns. You can use the search box to find content related to your 
business' niche or industry.

2. Get to know your audience - Study your audience on TikTok and see what they love 
about this platform. What type of ads do they react to? What do they want from you? 
Answer all of these questions, perform some split testing, and you'll be able to create 
winning ad campaigns.

3. Connect with proven influencers - On TikTok, you can quickly find the best influencers 
under the "users" category. Proven influencers have a blue checkmark after the name, 
similar to Instagram and Facebook use. If you're thinking of creating a viral campaign, 
finding the most suitable influencer is a must for success.

Benefit from the unique features and benefits that this app has to offer and 
get ahead of your competitors with highly-targeted, creative ads that drive 
up engagement rates and conversions on your site.
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I think it's the next big thing for 
marketers. TikTok allows marketers to 
become creators in their own right and 
reach their target audience.

If your brand does not join TikTok, your 
competitors will.
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understand the metrics

With TikTok quickly increasing its popularity, more and more brands are starting to consider 
the platform for influencer marketing campaigns. 

Like on any other social media platform, metrics are essential. Make sure you analyze them 
because they are a good indicator that your TikTok content works or that you have to change 
some elements to gain more exposure.

In this chapter, I've gathered some of the essential TikTok metrics brands should be 
aware of when creating a TikTok marketing strategy.

The first thing you should do if you want to have access to your TikTok analytics is to switch 
to a Pro account.

In case you missed this step in chapter one, I will repeat it here:

1. Go to your profile.

2. Go to settings and click the Manage My Account option.

3. Click Switch to Pro Account.

4. Select a featured category for your account: public figure, music/dance, personal blog, 
education, media, entertainment, sports, etc.

5. Add your phone number: you'll receive a verification code.

Let's access TikTok analytics now:

1. Go to your profile

2. Tap the 3 lines in the right corner

3. Select Analytics
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Video views: If you are using TikTok, the number one metric you should follow is video views.

The total number of times your videos were viewed is showing you that your TikTok strategy 
is good, and people are watching your content.

Profile views: This is also an important metric to track if you want to be seen out there. 
the profile views metri is divided by day and shows how many times your tiktok profile was 
viewed over the past seven days. 

Followers: This metric will show you how many followers you’ve gained or lost every week. If 
this number drops, you need to change your strategy, because your content does not bring 
new followers.

TikTok analytics: Content

Video posts: Here is where you will see the top 9 videos (that you posted within the last 7 
days) with the fastest growth in views.

Trending videos: This metric will show you which of your videos have been trending on the 
For You Page and the total number of views those videos have accumulated.

TikTok analytics: Followers

Gender: The total distribution of followers by their gender. Essential metric, because 
depending on the people who follow you, you can create different content.

Top territories: The distribution of your followers by territory.

Followers activity: This is an extremely helpful metric because not only does it show you the 
frequent times and exact dates in which your audience is active, but you can see the times 
your audience is the least active on TikTok.

Videos your followers watched: From here, you can see videos that are popular among your 
followers. I think this is the most important metric because I can see what my followers want 
to see, and I can replicate that content in my own way.

Sounds your followers listened to: Like the above metric, you can use this information to 
create the best TikTok strategy - you know what your followers want to see, and what are 
their favorite songs, all you have to do is grab your phone and start filming.

NOTE! Make sure you save those songs to your ''Favorites'' so that you can use them 
later. You can do this by tapping on the song and then pressing the bookmark 
icon.

As a takeaway of this 4th chapter, taking a look at these metrics is very 
important for your brand. This can be a source of inspiration for you. You 
can discover popular songs and hashtags that your followers are liking 
and use them in your upcoming content.
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with Socialinsider

Using TikTok analytics from the native app, you'll only get access to your analytics for 
the last seven days. 

This is great, but what if you want to create a TikTok marketing plan? You'll need more than 
those seven days of data to determine the overall success of a campaign.

This is possible using an analytics tool, like Socialinsider. 

Use Socialinsider TikTok Analytics, so you never miss a thing.

With Socialinsider's TikTok analytics feature, you can analyze your performance for more 
than seven days and select the time range you need.

As a plus, you can also analyze your competitor's TikTok profiles and see what they are 
posting, when, what song, and hashtags they are using.

Let’s see what are the TikTok metrics you'll see once you start analyzing a TikTok profile with 
Socialinsider.
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• Followers' growth  - The number of new followers your profile has received from the 
start date until the end date of the selected time range.

• Total posts - the total number of posts you published in a given period.

• Total engagement - The total engagement of the posts (likes, comments and shares) 
divided by the number of posts from the selected time period. This metric will help you 
understand how many people are interacting with your posts. If your engagement is 
high, it means your strategy is good.

• Average engagement rate per post - The average engagement per post divided by the 
number of followers the page has, all multiplied by 100. These metrics will show you on 
average how many people interacted with each post during a certain period of time.

• Average engagement rate per profile - The total engagement per 100 followers.
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• Top 3 posts - The 3 posts with the highest engagement and engagement rate.

If you want to get more in-depth, from the dashboard go to the Posts section. 

Here you'll be able to sort your video posts by:

• Engagement

• Engagement rate

• Date

• Plays

• Comments

• Shares

• Likes

• Profile follower count
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• Top hashtags - Top hashtags typically used with this hashtag.

• Top hashtags by avg. engagement - Top hashtags typically used with this hashtag 
sorted by avg. engagement.

Posts insights

• Posts by published hour - The days of the week when the profile publishes new posts.

• Average engagement by published hours - The average engagement received each 
hour of the day, depending on the timetable on which the stories were published - 
please see "POSTS BY PUBLISHED HOUR".

• Posts by published day - The hours when the profile publishes new posts.

• Average engagement by published day - The average engagement received each day 
of the week depending on the timetable on which the stories were published - please 
see "POSTS BY PUBLISHED DAY".
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• Engagement evolution - The graph shows the day to day evolution of the engagement 
(sum of sum of likes, comments and shares) received on posts published in the selected 
time range.

• Distribution of likes - The graph shows the day to day evolution of the number of likes 
received on posts published in the selected time range.

• Distribution of comments - The graph shows the day to day evolution of the number of 
comments received on posts published in the selected time range.

• Shares evolution - The graph shows the day to day evolution of the number of shares of 
posts published in the selected time range.

• Plays evolution - The graph shows the day to day evolution of the number of times 
your TikTok videos have been played by users. This only refers to posts published in the 
selected time range.
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Socialinsider is a social media analytics and reporting tool that aims to deliver 
quality insights to businesses. With Socialinsider you can measure and report your 
content performance across channels, understand your ad spending, run competitive 
benchmarks, and create presentation ready-reports in seconds. 

Socialinsider is being used by top companies worldwide such as: Uber - France, Unicef, 
Hilton, Honda, TBWA Singapore, Xiaomi, Blitzmetrics, etc.

Analyze your social media engagement with a 14-day free trial!



In 2020, being smart and staying 
ahead of the curve involves using 
the real power of TikTok. This social 
media network is an excellent way to 
outperform your competition and grow 
your marketing reach like never before.

With this Book, I aim to help social media 
managers, and businesses all around the 
world to better understand the fastest 
growing social platform called TikTok.

Maria-Mirabela Ganta

Marketing Coordinator @Socialinsider


